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What about your company? Do you have seve
for customers to contact you? Or do you set up as

barriers as you can to try to force them to use your website?

Yes, websites definitely have a place in the communica-
tions mix, but customers should have other options, too.
Not everything can be answered in a FAQs section.

Are your systems highly responsive? Are your e-mails,
voicemails, and tweets checked often? Do you have online,
live chat available? Everyone is in a hurry today and they
need information NOW, not in 48 hours as one company
told me when I requested information. At least they set my
expectations by telling me when to expect a reply. Many
companies do not even do that.
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